
Report Card 
BraunAbility’s first annual report on the state of inclusion 

for the 20 million Americans with a mobility disability.
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2020 DRIVE FOR INCLUSION SURVEY METHODOLOGY

The research shared in this report card was gathered through the following methods:

    Survey of 1,500 U.S. adults, June 2020 

    Survey of The Driving Force, June 2020 

Survey questions focused on perceived barriers and ways to improve inclusion for people 
with mobility disabilities. The margin of error for this study ranged from +/- 3% to +/-8% at a 
95% confidence level.
 
In addition to a benchmark on the State of Inclusion, the 2020 report card uncovers 
discrepancies between general population perceptions and the realities for those with 
mobility challenges. It highlights areas for improvement after 30 years of the Americans with 
Disabilities Act (ADA) and shows hope for a newly emerging form of empathy created by 
mass isolation resulting from COVID-19. At a time when acknowledgement of the need for 
diversity, equity and inclusion is at an all-time high, we also track how mobility disabilities 
are considered among other often-disenfranchised groups.
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Even after 30 years since signing the 
ADA into law, the needs of people 
with mobility disabilities are still 
overlooked, and still their voices 
go unheard. Mobility impairment 
represents the most common type of 
disability in America, affecting 1 in 7 
adults; yet, only 15% of people included 
in the 2020 Drive for Inclusion survey 
are satisfied with the effectiveness 
of the ADA today. And nearly half feel 
excluded most of the time from fully 
participating in society because of 
their disability. 

Drive for Inclusion

THE DRIVING FORCE: 
A group of inclusion advocates 
that includes people with mobility 
challenges and their caregivers.

Members who 
are caregivers: 

Members with 
mobility challenges:

483 1,143
Total Members: 1,627
Through Drive for Inclusion, 
BraunAbility’s vision is to give every 
person with a mobility disability a 
platform to make their voice heard 
and help solve challenges that impact 
this community by sharing their 
insights with others. These inclusion 
advocates are people with mobility 
challenges and their caregivers. We 
call them The Driving Force.

BraunAbility believes hearing from 
people with mobility disabilities is 
where inclusion starts. As a group, 
the challenges and needs of people 
with mobility disabilities and their 
caregivers are often overlooked. 
Marginalizing people with mobility 
challenges is not intentional, but a 
function of a lack of awareness of 
needs and exposure to people with 
mobility impairments. A greater 
understanding of issues those with 
mobility challenges face will lead 
to more support, advocacy and 
access, ultimately leading to a more 
inclusive society.
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ONLY 15% OF THE DRIVING FORCE ARE 

SATISFIED OR VERY SATISFIED WITH THE 

EFFECTIVENESS OF ADA LAWS.



What We Heard

Thirty years ago, the ADA was signed into law, and although notable 
progress has been made, there is still significant opportunity for change. 
Two-thirds of the general public believe people with mobility challenges 
are fairly accommodated and included in society. Only 25% of The Driving 
Force agrees.

ADA & FAIR ACCOMMODATIONS: ROOM FOR IMPROVEMENT

““ ””
WE NEED MORE ‘HUMAN-FRIENDLY’ 
DESIGN — BEYOND ‘MEETING’ ADA 
REQUIREMENTS, WHICH IS OFTEN 

DONE ‘CLUMSILY.’
— MEMBER OF THE DRIVING FORCE

The general public think businesses and governments know how to, and 
actually do, accommodate people with mobility challenges, but that is far from 
reality for those who actually live with mobility challenges and their caregivers. 
67% of the general public believe people with mobility challenges are fairly 
accommodated and included in most aspects of society. 

According to The Driving Force, enforcement of ADA laws and a lack of 
understanding of their accommodation needs is the root of the issue; not the 
ADA laws itself.

AWARENESS, ACTION, AND 
IMPLEMENTATION OF REAL-LIFE CHANGES 

(ARE) NEEDED FOR THOSE WITH 
MOBILITY CHALLENGES TO INTEGRATE 

WITH NON-MOBILITY CHALLENGED 
PEOPLE SEAMLESSLY. RATHER THAN 

‘MINIMUM REQUIREMENT-BASED’ POLICY 
ENFORCEMENT, THERE SHOULD BE A 

PRACTICAL ASSESSMENT OF WHAT CHANGE 
IS REQUIRED FOR MOBILITY CHALLENGED 

PEOPLE’S EVERYDAY INCLUSION.
— MEMBER OF THE DRIVING FORCE

Fewest accommodations to be included in all aspects of society

Least representation in society and having the least input on decisions that impact them

*Compared with women, elderly people, Black people, Latinx people, religious minorities, Asian 
people, people with other disabilities, LGBTQ people, immigrants

65%
DRIVING FORCE

OF THE65%
BELIEVE THAT PEOPLE WHO USE 
WHEELCHAIRS OR HAVE OTHER MOBILITY 
CHALLENGES HAVE THE FEWEST 
ACCOMMODATIONS TO BE INCLUDED 
IN ALL ASPECTS OF SOCIETY AMONG 
MARGINALIZED GROUPS.

While a full quarter of the general population believes businesses, cities and organizations 
take people with mobility challenges into consideration when they design buildings and 
create diversity and inclusion programs, a mere 8% of those with mobility challenges and their 
caregivers agree. 

Even when compared with the many marginalized groups in the U.S., both The Driving Force 
and general public ranked people who use wheelchairs or have other mobility challenges 
highest among other often-marginalized groups in the following categories: 

Do you believe people with mobility challenges are fairly accommodated so 
they have the opportunity to be included in most aspects of society? 

General Population: NODriving Force: NO
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28%
GENERAL PUBLIC

OF THE28%

3375



“Money” and “being a lower priority” are ranked high by both audiences when asked why 
accessibility features are not developed more often. In contrast, while the public feels that 
certain features for wheelchair users are simply forgotten, The Driving Force believes designers/
developers think they already understand how to best make accommodations without asking 
anyone who actually uses a wheelchair.

Both groups also agree on the biggest barrier to inclusion: a lack of awareness of the needs and 
challenges of people with mobility disabilities among governments, business and individuals.  

Design and development of 
accessibility accommodations 
in businesses. 

In 2020, we were witness to a rapid and major set of adjustments globally as we faced 
COVID-19 and new stay-at-home orders. In the same vein, we also saw marginalized groups 
take a stand against discrimination and prejudice with demands for equality and inclusion. 
Together, these major events provided the general public with new-found empathy toward 
the mobility disability community.

Nearly half of the general public said they had a better understanding of the daily isolation 
that sometimes accompanies mobility restrictions, and almost 70% expressed having a 
greater willingness to understand and accommodate others who experience difficulties 
leaving their home because of a mobility challenge. 

When motivated, people act quickly, and we believe the same impressive passion should be 
applied to the mobility disability community.

NEW-FOUND EMPATHY

Actions that would 
make the biggest 
impact on increasing 
societal inclusion 
of people with 
mobility challenges 
according to The 
Driving Force:

1. IMPROVING, INCREASING AND/OR ENFORCING 
PUBLIC POLICY AND LAWS ON ACCESSIBILITY

2. INCREASING ACCOMMODATIONS FOR 
PEOPLE WITH MOBILITY CHALLENGES

SEEKING INPUT FROM PEOPLE WITH MOBILITY 
CHALLENGES ON THE DESIGN AND DEVELOPMENT 
OF ACCESSIBLE ACCOMMODATIONS3.

Not everyone agrees on how to best break down these barriers. However, both groups agree 
one of the best opportunities to increase inclusion is for organizations to simply seek input 
from people with mobility challenges. By increasing exposure and understanding, we’ll f ind 
increased inclusion. 

I THINK WE ALL NEED TO PUT 
OURSELVES IN THE SHOES OF THOSE 

WITH DISABILITIES AND ALSO THE 
MOST DISCRIMINATED AND ACCEPT 

THAT THEY ARE ALSO HUMAN LIKE US.
— GENERAL POPULATION SURVEY PARTICIPANT

““ ””

THE

NO. 1
AREA

NO. 1 THAT LACKS THE MOST 
INCLUSION FOR PEOPLE 
WITH MOBILITY DISABILITIES ::

WHY DO YOU FEEL MORE ACCESSIBILITY ACCOMMODATIONS ARE NOT MADE FOR PEOPLE 
WITH MOBILITY CHALLENGES?

Gen PopDriving Force

57%57%Mobility 
accommodations 
are a lower 
priority than other 
societal needs:

Designers and 
developers think 
they know what 
accommodations 
are needed:

54%54%

Money: 49%49%

44%44%
Money: 47%47%
Forgotten 
altogether:

Mobility 
accommodations 
are a lower 
priority than other 
societal needs:

32%32%



BraunAbility is committed to increasing the 
representation of employees with disabilities 
within our workforce through four key initiatives:

INCLUSION INSIDE AND OUT

1. Ensuring job openings at the company are 
sent to disability referral sources throughout 
its headquarters state of Indiana.

2. Continuing to participate in Eskenazi 
Health’s summer internship program for 
college students with physical disabilities.

3. Designing a new headquarters with input 
from people with physical disabilities, and 
creating a space that is accessible and 
inclusive to people with mobility challenges.

4. Joining The Valuable 500, and global 
initiative of private corporations dedicated to 
disability diversity in the workplace.

BraunAbility also looked to The Driving Force 
to spark new ideas, projects and products. 
Through creations such as a collapsible, 
portable parking cone to combat accessible 
parking abuse, to the ongoing development 
of a mobile application that allows users to 
rate the state of accessible parking in their 
own communities, BraunAbility is continually 
looking for new ways to include and elevate 
the voices of The Driving Force in an effort to 
create a more mobility-inclusive society.

With the help of The Driving Force’s insights, 
BraunAbility initiated conversations and 
inclusion awareness across the nation with 
more than 500 media stories. Most notably, 
Drive for Inclusion teamed up with TODAY 
and Jay Leno to surprise a 
Navy veteran with a former 
Secret Service vehicle that 
transported President 
George H.W. Bush.

565 MEDIA STORIES  
NATIONWIDE565

76.M76.M REACHED VIA 
SOCIAL MEDIA

249.M249.M
POTENTIAL IMPRESSIONS
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Proof in Action

An important part of our annual report is keeping ourselves accountable and 
ensuring we’re acting on what we learn from The Driving Force. Below are 
actions that BraunAbility and The Driving Force have taken during the past year 
to move toward a more mobility-inclusive world.

DRIVE FOR INCLUSION: PROOF IN ACTION

One of the biggest issues people with mobility disabilities face is accessible 
parking. An astounding 84% of BraunAbility customers surveyed during program 
development expressed interest in addressing the abuse of accessible parking 
and misuse of access aisles.

In response, BraunAbility created the first-ever 3D access aisle to draw better 
attention to these spots reserved for wheelchair accessible vehicles, but 
oftentimes are blocked by non-wheelchair users, restricting passengers from 
exiting or entering their vehicle. In a word, they are trapped.

Last year, major companies, including Microsoft and Chrysler, joined dozens of 
BraunAbility dealership partners across the country to install the 3D design that 
aims to make drivers take a second look before parking illegally. In all, 35 3D 
access aisles were completed in 2019.

3D ACCESS AISLES 

Reports of illegal parking 
on the 3D access aisles 00::

CORPORATE PARTNERS WHO HAVE JOINED US IN THE DRIVE FOR INCLUSION

AS SOMEONE WITHOUT A 
DISABILITY I NEVER KNEW 

THAT’S WHAT THOSE BLUE LINES 
WERE FOR IN THE ACCESSIBLE 

PARKING SPACES. THANK YOU FOR 
EDUCATING ME AND OTHERS.

— SOCIAL MEDIA USER

““ ””

https://www.youtube.com/watch?v=gfAcGlYQSK8
https://www.thevaluable500.com/the-valuable-500/
https://www.youtube.com/watch?v=Onj2-xkcoVM


To honor the continued support BraunAbility has received from The Driving Force, we’ve made 
a formal pledge to include the voices of The Driving Force in every innovation it brings to the 
market — because inclusion must start with hearing from and understanding those whom it 
impacts the most.

OUR PLEDGE: NOTHING ABOUT US WITHOUT US

Many BraunAbility employees and partner dealerships have contributed their time, money, and 
efforts to Drive for Inclusion over the past year. 

DRIVE FOR INCLUSION VOLUNTEERS

4,3204,320BRAUNABILITY EMPLOYEE 
2019 VOLUNTEER HOURS:

Ramp Builds:  
640 hours

Save My  
Spot Cones:  
400 hours

Dealer Parking 
Space Painting:  
480 hours

Employee Parking 
Space Painting:  

2800 hours

Drive for Inclusion is uniting the mobility disability community, BraunAbility employees and 
partner dealerships, major corporations and allies to improve mobility inclusion, but the 
movement is just starting, and it needs more allies. It’s time to unite, mobilize and show 
your support for members of the mobility disability community by lending a listening ear to 
their experiences.
 
The more voices we gather is directly correlated to the amount of change we can enact. 
Don’t pass up the opportunity to be a part of that change. If you have a mobility disability 
or are a caregiver of a person with a mobility disability and are not a member already, 
sign up to be a member of The Driving Force — together, we can do more to ensure every 
person with a mobility disability has the opportunity to influence the design of a mobility-
inclusive world.

WE NEED YOU

INCLUSION FOR PEOPLE WITH MOBILITY 
CHALLENGES CAN ONLY BE POSSIBLE WHEN 

EVERYONE IS ABLE TO FULLY PARTICIPATE 
IN SOCIETY, WITHOUT DISCRIMINATION, 

BIAS, LACK OF UNDERSTANDING, OR SIMPLY 
INADEQUATE ACCESS.

BRAUNABILITY WAS FOUNDED WITH AN 
INNATE COMMITMENT TO IMPROVE THE LIVES 
OF PEOPLE WITH DISABILITIES BECAUSE WE 
HAVE ALWAYS BUILT SOLUTIONS THROUGH 

THE EYES OF OUR CONSUMERS. WE PROMISE 
TO CONTINUE TO DO THIS FOR OUR OWN 

BRAND AND USE OUR PLATFORM TO ELEVATE 
THE VOICES OF THIS COMMUNITY FURTHER.

— STACI KROON, PRESIDENT AND CEO, BRAUNABILITY

””““3D ACCESS AISLES DEALER PARTNERS 

http://braunability.com

